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LIVE EVENTS
India’s live entertainment industry continued to witness 
strong growth during FY26, supported by changing consumer 
preferences, rising disposable incomes, urbanisation, and 
increasing demand for experience-driven entertainment 
formats. With a population of more than 1.4 billion and a 
large young demographic base, the country offers a sizeable 
audience for concerts, cultural events, festivals, exhibitions, 
sports entertainment, and large public gatherings.

The sector is gradually evolving from being viewed purely 
as a discretionary entertainment category to becoming an 
important contributor to economic activity. Large-scale 
events generate employment across multiple segments, 
including production, hospitality, travel, logistics, media, 
security, and venue management, while also supporting 
tourism and local commerce in host cities.

The organised live events market expanded to nearly `145 
billion during the year, driven by higher participation across 
religious gatherings, music concerts, cultural festivals, 

government events, corporate events, personal celebrations, 
and ticketed entertainment formats. Large religious 
gatherings, including the Maha Kumbh Mela, contributed 
meaningfully to event-related spending and highlighted the 
scale of India’s spirituality-linked event economy.

The industry is also witnessing a gradual shift in its revenue 
mix. Prior to the pandemic, advertising and sponsorship 
revenues formed a significant portion of the sector’s 
earnings. However, ticketed events are now gaining stronger 
acceptance among audiences, reflecting increasing 
consumer willingness to pay for curated live experiences and 
premium entertainment formats.

India hosted more than 130 large concert days during FY26, 
with each event drawing audiences exceeding 10,000 
attendees. This trend reflects rising demand for large-format 
live entertainment experiences and growing participation 
across metropolitan cities as well as emerging urban centres. 

Live events among the fastest-growing segments of M&E

` billion (gross of taxes) 2022 2023 2024 2025 2026E 2028E CAGR

Organised live event revenues 73 88 101 145 140 196 10%

Source: EY-FICCI Report

Ticket-driven revenues during FY26 were largely driven by 
sports events, live music concerts, spiritual gatherings, and 
comedy shows, with demand remaining strongest across the 
top metropolitan markets. The growth in paid attendance 
reflects rising disposable incomes among upper and middle 
income households, particularly within younger consumer 
segments that increasingly prioritise experience-based 
spending.

Gen Z and millennial audiences continue to play an 
important role in shaping consumption trends within the live 
entertainment industry. Social engagement, fan communities, 
and digital influence have contributed to higher participation 
levels, repeat attendance, and the growing popularity of 
large-scale live experiences. In several urban centres, live 
events are increasingly emerging as an alternative leisure 
option alongside traditional cinema viewing, particularly as 
consumers become more selective in their entertainment 
spending decisions.

Digital platforms have also strengthened the industry 
ecosystem by improving event discovery, audience 
engagement, online ticketing access, and targeted marketing 
capabilities. Wider smartphone penetration and growing 
digital payment adoption have further supported the 
expansion of organised ticketed events across cities.

Going forward, the organised live events market is projected 
to reach nearly `196 billion by 2028, supported by increasing 

demand for premium experiences, expansion of year-round 
event calendars, and growing audience participation across 
formats. While metropolitan cities are expected to remain the 
primary demand centres, several emerging urban markets 
are likely to contribute meaningfully to incremental growth 
as infrastructure development and discretionary spending 
continue to improve.

The sector is also expected to witness increased participation 
from international event organisers, artists, and entertainment 
platforms, alongside the introduction of new event formats 
catering to niche audience segments. These developments 
are expected to strengthen the scale, formalisation, and 
economic contribution of India’s live entertainment industry 
over the coming years.

The continued expansion of India’s live entertainment 
ecosystem, supported by rising consumer preference for 
experience-led formats, increasing ticketed participation 
and stronger digital engagement, is creating significant 
opportunities across the organised events landscape. In this 
evolving environment, integrated entertainment platforms 
with capabilities spanning content creation, audience 
engagement, on-ground execution and multi-platform 
amplification are well-positioned to capitalise on the 
growing demand for large-scale and community-driven live 
experiences, creating a strong growth runway for Z Live.

Zee Live
Z Live operates as the live entertainment division of the group 
with an integrated presence across the live entertainment 
value chain. The business functions across content creation, 
event execution, audience engagement, digital amplification, 
and monetisation, supported by synergies across broadcast, 
OTT, live, and digital platforms.

The division focusses on developing and scaling live 
intellectual properties (“IPs”) across multiple formats, 
including music, devotional content, comedy, cultural 
events, spoken word, poetry, regional entertainment, and 
community-driven experiences spanning both domestic and 
international concepts.

Z Live continues to strengthen audience engagement through 
multi-format entertainment platforms, talent partnerships, 
and collaborative associations with event promoters and 
content creators. The business also works closely with 
partners to deliver large-scale live entertainment experiences 
across markets.

In addition to consumer events, Z Live provides integrated 
brand solutions through the development of on-ground IPs, 
customised experiential formats, and large-format live events 
designed for brand engagement and audience interaction 
across India.

Zee Syndication 
Zee Syndication Business plays a strategic role in connecting 
content with audiences by acting as an agile bridge between 
premium content supply and diverse demand across 
hyper‑local and international markets. Designed as a unified 
distribution engine for Indian and global content creators, the 
syndication vertical enables scalable reach while adapting to 
varied consumption patterns across regions and platforms. 
Through this approach, the business supports cultural 
exchange by ensuring content travels efficiently across 
geographies, formats, and audience segments. 

The Syndication Business operates across three core 
verticals: licensing of ‘Z’s own content, third-party content 
distribution, and a growing Multi Channel Network (MCN) 
business.

EVENTS EXECUTED IN FY26
•	 	Music & Culture – Supermoon ft Hanumankind 

HomeRun Tour

•	 Spirituality - Bhajan Clubbing

•	 Music & Community Festival – NH7 Weekender 
And Marathi Vaajlach Pahije (MVP)
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